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MAXIM INTEGRATED PRODUCTS 08/04/06

MG NAIC Data

NASDAQ Semiconduct

0.0

320.7 39.0 80.1

0.0 0.0 None

MXIM

 FY 2006 Q4 (Ended 6/30/2006)

510.6 0.37

400.4 0.37

27.5% 0.0%
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EVALUATING RISK and REWARD over the next 5 years
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C ESTIMATED AVERAGE ANNUAL RETURN OVER NEXT FIVE YEARS

B AVERAGE YIELD OVER NEXT 5 YEARS

E PRICE TARGET (Note: This shows the potential market price appreciation over the next five years in simple interest terms.)

D UP-SIDE DOWN-SIDE RATIO (Potential Gain vs. Risk of Loss)

C ZONING

B LOW PRICE -- NEXT 5 YEARS

A HIGH PRICE -- NEXT 5 YEARS
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Note: Results are expressed as a simple rate; use the table below to convert to a compound rate.
This combines price appreciation with dividend yield to get an estimate of total return.  It provides a standard for comparing income and growth stocks.

Assuming one recession and one business boom every 5 years, calculations are made of how high and how low the stock might sell.  The upside-downside ratio is the key to evaluating risk and reward.

This shows how stock prices have fluctuated with earnings and dividends.  It is a building block for translating earnings into future stock prices.

1996

45.2

32.9

1997

47.9

25.7

1998

48.9

24.9

1999

50.6

20.6

2000

48.0

21.8

2001

46.4

21.1

2002

37.7

13.4

2003

40.1

14.3

2004

44.7

18.9

2005

48.4

20.0

27.940 45.500 27.000

2001 90.1 33.6 1.34 67.2 25.1 0.000 0.0 0.0

2002 62.7 32.2 0.73 85.9 44.1 0.000 0.0 0.0

2003 44.7 20.8 0.91 49.1 22.9 0.080 8.8 0.4

2004 56.3 33.2 1.23 45.8 27.0 0.320 26.0 1.0

2005 52.3 36.2 1.58 33.1 22.9 0.380 24.1 1.0

MAXIM INTEGRATED PRODUCTS       (MXIM) 08/04/06

43.5 UP

17.5 UP

156.0 281.1 142.0 58.9

31.2 56.2 28.4 19.6

42.3 20.4
Current P/E Based on Last 4 qtr. EPS [1.37]Proj. P/E [17.73] Based on Next 4 qtr. EPS [1.58]

PEG=118

Relative Value: 48.2%  Proj. Relative Value: 41.9%

30.056.2 2.76 82.8

22.028.4 1.371.58 30.1

31.2

27.0
0.500
0.010

47.6

24.7

82.8 24.7

Note: Ranges changed to 25%/50%/25%

58.1 14.5

24.7 39.2

39.2 68.3
68.3 82.8

27.940 Buy

82.8 27.940
54.9 16.9

27.940 24.7 3.2

82.8
2.963 296.3 196.3

27.940

0.500

27.940
0.018 1.8

2.08 19.6 40.8 1.5
27.940

196.3
39.3
1.5
40.8

P.A.R. Tot. Ret.
Average Yield 0.8% 0.7%

Annual Appreciation 20.8% 24.3%

% Compd Ann Rate of Ret 21.5% 24.9%
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PERT Worksheet-A
Company MAXIM INTEGRATED PRODUCTS       (MXIM)

A B C D E F G H I J K L M N O P Q R S T

QUARTERLY DATA LAST 12 MONTHS DATA

PERIOD
INCOME

TAX
RATE

EPS
$

SALES
MIL

EPS PRE-TAX PROFIT SALES PRE-TAX PROFIT INCOME TAX % CHANGE

$ % CHANGE $ MIL % SALES % CHANGE $ MIL % CHANGE $ MIL % SALES $ MIL % RATE EPS SALESPRE-TAX
PROFIT
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09/97 0.13 60.55 48.4 125.00 34.0 34.0

12/97 0.14 64.89 48.1 135.00 34.0 34.0

03/98 0.15 69.92 48.2 145.00 34.0 0.55 251.22 48.1 522.0 85.4 34.0

06/98 0.16 31.5 74.55 48.0 33.5 155.20 32.6 34.0 0.59 269.92 48.2 560.2 91.8 34.0

09/98 0.17 27.8 77.64 50.0 28.2 155.28 24.2 34.9 0.63 287.00 48.6 590.5 98.2 34.2

12/98 0.16 11.9 73.24 50.5 12.9 145.01 7.4 34.5 0.65 295.35 49.2 600.5 101.4 34.3

03/99 0.16 4.6 75.33 51.2 7.7 147.19 1.5 34.6 0.65 300.76 49.9 602.7 103.7 34.5 18.1 19.7 15.5

06/99 0.17 3.7 79.65 49.9 6.8 159.50 2.8 34.0 0.66 305.85 50.4 607.0 105.5 34.5 11.3 13.3 8.4

09/99 0.19 8.8 88.42 49.1 13.9 180.05 15.9 34.3 0.67 316.63 50.1 631.7 108.7 34.3 7.2 10.3 7.0

12/99 0.20 25.0 97.93 48.5 33.7 201.73 39.1 35.5 0.71 341.31 49.6 688.5 118.1 34.6 10.5 15.6 14.6

03/00 0.23 43.8 113.19 50.0 50.3 226.54 53.9 35.0 0.78 379.17 49.4 767.8 131.6 34.7 20.1 26.1 27.4

06/00 0.24 42.0 115.55 45.0 45.1 256.61 60.9 33.2 0.86 415.08 48.0 864.9 143.2 34.5 29.7 35.7 42.5

09/00 0.36 94.6 197.53 46.8 123.4 422.31 134.6 33.6 1.03 524.19 47.3 1,107.2 179.9 34.3 52.8 65.6 75.3

12/00 0.37 85.0 199.37 45.5 103.6 438.32 117.3 32.9 1.20 625.64 46.6 1,343.8 210.6 33.7 68.1 83.3 95.2

03/01 0.31 34.8 166.19 41.8 46.8 397.84 75.6 32.8 1.28 678.63 44.8 1,515.1 224.8 33.1 63.3 79.0 97.3

06/01 0.31 29.2 169.26 53.2 46.5 318.15 24.0 34.0 1.35 732.34 46.5 1,576.6 244.1 33.3 57.9 76.4 82.3

09/01 0.17 -52.8 91.48 38.2 -53.7 239.43 -43.3 33.2 1.16 626.29 44.9 1,393.7 208.1 33.2 12.6 19.5 25.9

12/01 0.18 -51.4 93.36 37.8 -53.2 247.11 -43.6 31.4 0.97 520.29 43.3 1,202.5 171.0 32.9 -19.2 -16.8 -10.5

03/02 0.19 -38.7 99.59 38.5 -40.1 258.48 -35.0 31.6 0.85 453.69 42.7 1,063.2 147.7 32.5 -33.6 -33.1 -29.8

06/02 0.20 -35.5 102.40 36.6 -39.5 280.09 -12.0 31.8 0.74 386.84 37.7 1,025.1 123.7 32.0 -45.2 -47.2 -35.0

09/02 0.22 29.4 109.22 38.2 19.4 285.88 19.4 31.9 0.79 404.58 37.8 1,071.6 128.1 31.7 -31.9 -35.4 -23.1

12/02 0.23 27.8 115.04 40.2 23.2 286.08 15.8 32.0 0.84 426.25 38.4 1,110.5 135.6 31.8 -13.4 -18.1 -7.7

03/03 0.23 21.1 115.83 40.5 16.3 286.23 10.7 32.1 0.88 442.49 38.9 1,138.3 141.3 31.9 3.5 -2.5 7.1

06/03 0.24 20.0 122.01 41.4 19.1 295.03 5.3 32.2 0.92 462.09 40.1 1,153.2 148.1 32.0 24.3 19.5 12.5

09/03 0.25 13.6 130.41 42.0 19.4 310.17 8.5 33.4 0.95 483.28 41.0 1,177.5 156.6 32.4 20.3 19.5 9.9

12/03 0.28 21.7 147.04 43.5 27.8 338.11 18.2 32.6 1.00 515.28 41.9 1,229.5 167.9 32.6 19.0 20.9 10.7

03/04 0.31 34.8 162.93 44.0 40.7 370.02 29.3 32.6 1.08 562.39 42.8 1,313.3 183.9 32.7 22.7 27.1 15.4

06/04 0.39 62.5 203.62 48.4 66.9 420.96 42.7 33.6 1.23 644.00 44.7 1,439.3 212.8 33.0 33.7 39.4 24.8

09/04 0.42 68.0 216.39 49.7 65.9 435.07 40.3 33.1 1.40 729.97 46.7 1,564.2 240.6 33.0 47.4 51.0 32.8

12/04 0.42 50.0 216.49 49.6 47.2 436.06 29.0 33.4 1.54 799.42 48.1 1,662.1 265.1 33.2 54.0 55.1 35.2

03/05 0.37 19.4 187.93 47.0 15.3 400.19 8.2 32.5 1.60 824.42 48.7 1,692.3 273.2 33.1 48.1 46.6 28.9

06/05 0.37 -5.1 188.83 47.2 -7.3 400.40 -4.9 33.3 1.58 809.64 48.4 1,671.7 267.7 33.1 28.5 25.7 16.2

09/05 0.31 -26.2 156.80 36.9 -27.5 424.36 -2.5 31.8 1.47 750.05 45.2 1,661.0 245.7 32.8 5.0 2.8 6.2

12/05 0.33 -21.4 167.25 37.5 -22.7 445.88 2.3 33.4 1.38 700.81 41.9 1,670.8 229.6 32.8 -10.4 -12.3 0.5

03/06 0.36 -2.7 178.77 37.4 -4.9 478.12 19.5 32.7 1.37 691.64 39.6 1,748.8 226.9 32.8 -14.4 -16.1 3.3

06/06 0.37 0.0 184.72 36.2 -2.2 510.58 27.5 33.5 1.37 687.53 37.0 1,858.9 226.0 32.9 -13.3 -15.1 11.2
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Company MAXIM INTEGRATED PRODUCTS       (MXIM)
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2-for-1

Percent
shares
traded

45
30
15

Target Price Range
2009 2010 2011

MAXIM INTEG. PRODS. NDQ-MXIM 31.27 19.8 22.8
35.0 1.12 1.6%

TIMELINESS 3 Lowered 5/13/05

SAFETY 3 New 7/25/97

TECHNICAL 3 Lowered 7/14/06
BETA 1.50 (1.00 = Market)

2009-11 PROJECTIONS
Ann’l Total

Price Gain Return
High 85 (+170%) 30%
Low 60 (+90%) 19%
Insider Decisions

A S O N D J F M A
to Buy 0 0 0 0 0 0 0 0 0
Options 3 0 0 0 1 4 2 1 1
to Sell 4 0 0 2 1 2 3 1 0
Institutional Decisions

3Q2005 4Q2005 1Q2006
to Buy 200 200 199
to Sell 185 192 184
Hld’s(000) 283638 275007 277998

High: 10.5 12.1 19.1 22.8 48.3 90.1 70.1 61.4 53.9 56.3 45.9 43.0
Low: 3.5 5.2 10.5 11.2 19.9 41.5 32.2 20.8 29.0 39.1 33.3 30.0

% TOT. RETURN 6/06
THIS VL ARITH.

STOCK INDEX
1 yr. -14.9 11.8
3 yr. -3.1 63.9
5 yr. -25.1 59.7

CAPITAL STRUCTURE as of 3/25/06
Total Debt None

Leases, Uncapitalized Annual rentals $2.9 mill.

No Defined Benefit Pension Plan

Pfd Stock None

Common Stock 320,690,281 shs.
(as of 4/20/06)
Options Exercisable: 14.2%
MARKET CAP: $10.0 billion (Large Cap)
CURRENT POSITION 2004 2005 3/25/06

($MILL.)
Cash Assets 1096.6 1474.7 1336.1
Receivables 197.2 192.3 259.9
Inventory (FIFO) 117.8 167.8 204.6
Other 166.5 139.0 140.6
Current Assets 1578.1 1973.8 1941.2
Accts Payable 93.9 56.3 82.5
Debt Due - - - - - -
Other 224.8 228.9 240.8
Current Liab. 318.7 285.2 323.3

ANNUAL RATES Past Past Est’d ’03-’05
of change (per sh) 10 Yrs. 5 Yrs. to ’09-’11
Sales 19.5% 12.0% 18.0%
‘‘Cash Flow’’ 26.0% 12.0% 14.5%
Earnings 28.0% 12.0% 15.5%
Dividends - - - - 20.0%
Book Value 28.0% 16.5% 2.0%

Fiscal
Year
Ends

Full
Fiscal
Year

QUARTERLY SALES ($ mill.) A

Sep.Per.Dec.Per.Mar.Per. Jun.Per.
2003 285.9 286.1 286.2 295.0 1153.2
2004 310.2 338.1 370.0 421.0 1439.3
2005 435.1 436.1 400.2 400.3 1671.7
2006 424.4 445.9 478.1 501.6 1850
2007 510 530 550 570 2160
Fiscal
Year
Ends

Full
Fiscal
Year

EARNINGS PER SHARE AB

Sep.Per.Dec.Per.Mar.Per.Jun.Per.
2003 .21 .23 .23 .24 .91
2004 .25 .28 .31 .36 1.20
2005 .42 .42 .37 .37 1.58
2006 .31 .33 .36 .40 1.40
2007 .40 .42 .45 .48 1.75
Cal- Full

endar Year
QUARTERLY DIVIDENDS PAID C

Mar.31 Jun.30 Sep.30 Dec.31
2002 - - - - - - .02 .02
2003 .02 .04 .08 .08 .22
2004 .08 .08 .08 .10 .34
2005 .10 .10 .10 .125 .43
2006 .125 .125

1990 1991 1992 1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003
.29 .37 .41 .49 .67 1.07 1.72 1.70 2.14 2.23 3.06 4.77 3.20 3.55
.06 .08 .09 .10 .14 .21 .55 .60 .74 .79 1.06 1.29 .99 1.14
.04 .05 .06 .07 .09 .15 .44 .47 .59 .65 .88 .93 .73 .91
- - - - - - - - - - - - - - - - - - - - - - - - - - .08

.04 .03 .02 .06 .21 .15 .31 .17 .42 .20 .62 1.02 .28 .26

.20 .25 .34 .44 .57 .76 1.32 1.83 2.41 3.24 3.95 6.36 5.44 6.38
191.85 201.82 213.14 222.71 229.39 235.49 245.78 254.92 261.50 271.67 282.80 330.24 320.06 324.64

16.0 17.3 23.2 22.9 30.2 29.3 19.9 22.7 29.5 34.4 NMF NMF NMF NMF
1.19 1.11 1.41 1.35 1.98 1.96 1.25 1.31 1.53 1.96 NMF NMF NMF NMF

- - - - - - - - - - - - - - - - - - - - - - - - - - .2%

421.6 433.7 560.2 607.0 864.9 1576.6 1025.1 1153.2
47.2% 49.8% 48.2% 48.5% 46.8% 34.0% 39.2% 44.0%

12.9 17.0 15.1 17.6 19.7 90.9 56.3 60.3
123.4 137.0 178.1 196.1 280.6 334.9 259.2 309.6

35.2% 34.0% 34.0% 34.0% 34.0% 33.7% 33.0% 33.0%
29.3% 31.6% 31.8% 32.3% 32.4% 21.2% 25.3% 26.8%
176.2 291.8 377.7 608.0 722.9 1373.7 1006.7 1348.7

- - - - - - - - - - - - - - - -
325.4 465.6 631.0 879.2 1117.8 2101.2 1741.2 2070.4

37.9% 29.4% 28.2% 22.3% 25.1% 15.9% 14.9% 15.0%
37.9% 29.4% 28.2% 22.3% 25.1% 15.9% 14.9% 15.0%
37.9% 29.4% 28.2% 22.3% 25.1% 15.9% 14.9% 13.7%

- - - - - - - - - - - - - - 8%

2004 2005 2006 2007 © VALUE LINE PUB., INC. 09-11
4.44 5.10 5.95 7.45 Sales per sh A 11.65
1.48 1.89 1.75 2.20 ‘‘Cash Flow’’ per sh 3.40
1.20 1.58 1.40 1.75 Earnings per sh A B 2.90
.32 .38 .53 .58 Div’ds Decl’d per sh C .78
.71 .40 .45 .55 Cap’l Spending per sh .65

6.51 7.89 7.35 6.40 Book Value per sh 7.75
324.44 327.49 310.00 290.00 Common Shs Outst’g D 260.00

39.1 26.4 Bold figures are
Value Line
estimates

Avg Ann’l P/E Ratio 25.0
2.07 1.39 Relative P/E Ratio 1.65
.7% .9% Avg Ann’l Div’d Yield 1.1%

1439.3 1671.7 1850 2160 Sales ($mill) A 3025
46.4% 51.3% 40.0% 41.0% Operating Margin 41.5%

61.9 76.8 80.0 85.0 Depreciation ($mill) 90.0
419.8 540.8 465 550 Net Profit ($mill) 795

33.0% 33.2% 33.0% 33.0% Income Tax Rate 33.0%
29.2% 32.4% 25.1% 25.5% Net Profit Margin 26.3%
1259.3 1688.6 1325 830 Working Cap’l ($mill) 770

- - - - Nil Nil Long-Term Debt ($mill) Nil
2112.3 2584.2 2275 1850 Shr. Equity ($mill) 2025
19.9% 20.9% 20.5% 29.5% Return on Total Cap’l 40.0%
19.9% 20.9% 20.5% 29.5% Return on Shr. Equity 40.0%
14.9% 16.1% 14.0% 20.5% Retained to Com Eq 28.5%

25% 23% 33% 40% All Div’ds to Net Prof 27%

Company’s Financial Strength A+
Stock’s Price Stability 30
Price Growth Persistence 45
Earnings Predictability 60

(A) Fiscal year ends about June 30th. Includes
Dallas Semiconductor beginning with fiscal
2001.
(B) Primary earnings through fiscal 1997;

diluted thereafter. Next earnings report due late
July.
(C) Dividends historically paid in late Novem-
ber, February, May, and early September. Ex-

cludes dividends paid by Dallas Semiconductor
in fiscal 2001 prior to acquisition.
(D) In millions, adjusted for splits.

BUSINESS: Maxim Integrated Products, Inc. markets linear and
mixed-signal integrated circuits. Also provides a range of high-
frequency design processes and capabilities for custom design.
Principal industries served are communications, industrial control,
instrumentation, and data processing. Fgn. bus.: 74% of sales.
R&D: 19.6%. ’05 depr. rate: 4.1%. Acqd. integrated circuits busi-

ness of Tektronix in 1994; Dallas Semiconductor, 2001. Has about
7,980 employees, 1,400 stockholders of record. Off./dir. own 4.4%
of stock; Capital Research and Mgm’t, 10.3%; Janus Cap’l., 9.7%;
TCW Group, 9.4% (10/05 proxy). Chairman, President, and CEO:
J. Gifford. Inc.: Del. Address: 120 San Gabriel Drive, Sunnyvale,
CA 94086. Telephone: 408-737-7600. Internet: www.maxim-ic.com.

Maxim Integrated Products posted re-
sults for the fiscal third quarter that
were in line with our expectations.
Sales reached $478.1 million versus $445.9
million in the December period, a healthy
7.2% sequential increase. There was
strength across the board. Of the 20 mar-
kets tracked by the company, 16 experi-
enced sequential booking increases.
Gross margin has eased, but most of
this is due to stock option expense.
Gross margin continued its decline, falling
to 67.2% in the quarter. Most of the year-
over-year decline resulted from stock op-
tion expense. However, a sequential drop
was expected due to sales of some lower-
margin, but faster-growing, products.
The company has been targeting the
consumer products market for sales
growth. In order to achieve market pene-
tration and benefit from the growth of this
market (plasma and LCD televisions are
the most important products), Maxim is
settling for a lower gross margin. The net
effect, however, is a positive impact on
both sales and earnings.
Maxim has become the SEC’s latest
target in regards to stock options. At

this point, there is only an informal re-
quest for documents. However, we think
the share price could suffer a major
decline if it turns into a full-blown invest-
igation. Unfortunately, we do not believe
there is enough information available to
investors to determine the extent of this
risk. Therefore, we urge shareholders to
stay tuned.
The company has a debt-free balance
sheet and generates significant
amounts of free cash flow. We believe
that most of the cash will be returned to
shareholders through a higher dividend
and share repurchases. We note that the
company bought back over $500 million
worth of stock in fiscal 2006. We expect
this trend to continue.
Neutrally ranked shares of Maxim In-
tegrated Products offer superior ap-
preciation potential through 2009-
2011. We expect this will be driven by sig-
nificant sales growth and increasing oper-
ating profit, as well as higher interest in-
come from cash balances. Our forecast for
large share repurchases and a higher divi-
dend supports our positive viewpoint.
Greg McGowan July 14, 2006

LEGENDS
21.0 x ″Cash Flow″ p sh. . . . Relative Price Strength

2-for-1 split 12/94
2-for-1 split 12/95
2-for-1 split 12/97
2-for-1 split 12/99
Options: Yes
Shaded area indicates recession
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